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Research on the Differential Generation Mechanism of A1 Agent Marketing Strategies from the
Perspective of Consumer Behavior Embedding

ZHANG Yan-yan
(Anqing Vocational and Technical College, Anqing Anhui 246000, China)

Abstract: The commercialization of artificial intelligence technology is driving profound transformations in the marketing
sector. Al agents, as a new form of marketing medium with autonomous interaction capabilities, are reshaping the value
co—creation model between enterprises and consumers. This study, from the perspective of consumer behavior, integrates
consumer behavior theory and differentiated marketing strategy theory to propose an analytical framework based on consumer
behavior feature extraction and pattern recognition. A differentiated marketing strategy system is constructed from four
dimensions: consumer stratification, functional design, communication methods, and timing and frequency. Taking the
case of Alibaba’s Qianwen App “Spring Festival 3 Billion Grand Free Shopping” event in February 2026, the research finds
that the deep mining of consumer behavior data, combined with the dynamic adaptability of Al agents, enables a shift in
marketing granularity from “group profiling” to “individual profiling”. Empirical evidence shows that enterprises with
mature consumer profiling systems achieve an average reduction of 29% in customer acquisition costs and an increase of
over 40% in marketing campaign response rates. In summary, this study aims to provide systematic theoretical references
and practical insights for enterprise practices in the era of intelligent marketing.

Key words: Al agents; consumer behavior; differentiated marketing (EBERHE .=8)
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Research on the Collaborative Education Mechanism of Party Building and Ideological and Political
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Work in Private Colleges and Universities in the New Era

LUO Mei-rong, WU You—cai
(School of Marxism, Guangzhou College of Commerce, Guangzhou Guangdong 511363, China)

Abstract: Private colleges and universities are facing the reality of disjointed Party building and ideological and political
work. Based on the flexibility and particularity of their operating system and mechanism, this paper analyzes the internal
logic and epochal value of these two aspects from three dimensions; goals, functions and epochal needs, and summarizes
the deficiencies in the synergy of the two in terms of their positions, carriers and effectiveness. On this basis, we actively
explore and build a four—dimensional integrated path of “main channel, main position, main battlefield new carrier” , and
establish a long —term mechanism through mechanisms such as strengthening leadership, optimizing teams, innovating
evaluation and improving guarantees, so as to provide feasible solutions for breaking barriers between Party building and
ideological and political work, and enhancing the coordination and effectiveness of the two.

Key words: private colleges and universities; Party building; ideological and political work; collaborative education;

mechanism
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