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Construction of New Liberal Arts Transformation Mechanism for Business English Major
Based on Digital Trade

YANG Bao-ying, PENG Lin
( Guangdong Women’s Polytechnic College, Guangzhou Guangdong 511450, China)

Abstract: The vigorous development of the digital economy has infused innovative momentum into China’s foreign trade,

propelling the industry into a new cycle of industrial innovation and model upgrading. This transformation imposes

heightened demands on cultivating internationally —oriented business language talents, prompting the education sector to

actively explore digital approaches to reshape the business English education paradigm. Grounded in practical challenges

confronting business English education under cross — border digital trade, this study systematically proposes a six —

dimensional New Liberal Arts construction framework: precise orientation of talent cultivation objectives, systematic

curriculum restructuring, interdisciplinary integration mechanisms, innovative pathways for faculty capacity development,

digital transformation of educational resources, and pioneering quality assessment systems. Collectively, these strategies

deliver feasible solutions for business English discipline transformation in the digital economy era.

Key words: digital trade; cross—border e —commerce; business English; New Liberal Arts; Guangdong—Hong Kong-—

Macao Greater Bay Area
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Scenario—based Implementation Path of Al Empowerment for Public Sports Services

HU Gui—kang
( Department of General Educational Teaching, Guangdong Construction Polytechnic, Guangzhou Guangdong 510000, China)

Abstract: The supply of public sports services determines the quality of the development of public sports services.

Strengthening the supply of public sports services requires scenario—based implementation as the starting point, achieving

efficient allocation of resources, precise service delivery, and significant improvement in public satisfaction and

participation. Especially in the era of Al empowerment, precise identification, intelligent decision —making, and data

analysis have become key means for public sports services to meet the multi-level and diversified needs of the public, and

also provide necessary impetus for scenario based implementation. Combining the connotation and problems of scenario—

based implementation of Al empowerment in public sports services, this paper proposes implementation paths such as

enriching supply content, increasing the deployment of intelligent resources, and improving implementation mechanisms, in

order to innovate the public sports service ecosystem and empower the healthy and comprehensive development of the sports

industry.

Key words: public sports services; Al empowerment; scenarization; implementation path
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