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] 1. Work is now, life is forever. What you do in your job

is up to you, but you have responsibility to the ones who love
you. Enjoy work as you enjoy life; treat life seriously as you do
work. If you live with purpose, you will find reward. You make
Alibaba different and make your loved ones proud. ( Alibaba)
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5] 2 Our founders started our company to champion small
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businesses, in the belief that the Internet would level the playing
field by enabling small enterprises to leverage innovation and
technology to grow and compete more effectively in domestic and
global economies. ( Alibaba)

5] 3: We are committed to improving the quality of life for
people living in every country in which we operate, supporting
the growth of their economies, and the sustainability of their
natural resources. (CP Group)

5] 4 . RGEs vision is to be one of the largest, best—managed
and sustainable resource —based groups, creating value for the
community, country, climate, customer and company. ( RGE)
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5] 5: Modern businesses must be fast — moving, without
compromising on quality. They must be able to adapt to new
circumstances , adopt the latest technologies, respond to changing
consumer tastes and preferences, all the while responding to
evolving regulatory systems. ( CP Group)
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il 6: As a global group of resource —based manufacturing
companies, RGE businesses operate with the aim of doing good
for the community, country, climate, and customer so that it will
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ultimately be beneficial for its own companies. ( RGE)
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1] 7:We aim to build the future infrastructure of commerce.
We envision that our customers will meet, work and live at
Alibaba, and that we will be a good company that lasts for 102
years. ( Alibaba)
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Research on the Governance Path of Network Ideological Risk in the Algorithm Era

TAN Ai-guo', MO Fan’

(1. Department of Humanities and Social Sciences, Yangzhou University, Yangzhou Jiangsu 225009 ;

2. School of Marxism, Yangzhou University, Yangzhou Jiangsu 225009, China)

Abstract. Algorithm technology poses a new challenge for network ideological risk governance. The uncontrollability of the
algorithm increases the difficulty of governance, the multi-level nature of the algorithm reduces the governance accuracy,
and the weak expectation of the algorithm reduces the governance validity. Accumulation, superposition and abuse are the
realistic manifestations of network ideological risk; first, digital technology risks accumulate, infilirating ideological risks;
second, the triad of physical, social and information aggravates ideological risks; third, the misuse of Al technology
induces ideological risks. Network ideological risk is formed by the digitization, complication and anomie of ideological
risk, which can be managed from three aspects, namely building network ideological risk algorithm channel mechanism,
building network ideological risk algorithm error correction mechanism, and building the network ideological risk algorithm
specification mechanism.
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Key words: algorithm era; network ideological risk; governance path

Discursive Construction of Institutional Identity of Chinese Entrepreneurs’ Companies

ZHANG Jun
(Basic Course Teaching Department, Nanjing Tech University Pujiang Institute; Center for Chinese Entrepreneurs Studies,
Nanjing Jiangsu 211100, China)

Abstract; This research utilizes the discourse—historical analysis method to scrutinize the discursive strategies within the
corporate introductions on the official English websites of three Chinese entrepreneurs’ companies: Alibaba Group, Golden
Eagle Group, and CP Group. The study primarily investigates the referential strategies, predicational strategies,
perspectivization strategies, and the intensification/attenuation strategies employed in the texts, as well as how these
strategies collectively contribute to the construction of corporate identity. The findings reveal that, despite shared discursive
strategies among the three, such as an emphasis on innovation, a global outlook, and the assumption of social
responsibility, there are distinct focuses in the way each company shapes its identity. Alibaba Group underscores its role as
an innovative engine of the digital economy, dedicated to empowering merchants and consumers with greater capabilities.
Golden Eagle Group highlights its leadership in global resource management and sustainable development. In contrast, CP
Group accentuates the diversification of its business and its steadfast commitment to enhancing the quality of life. Through
these strategic uses of discourse, each enterprise not only crafts a distinctive corporate image but also effectively conveys its
core philosophy and business focus.

Key words: Chinese entrepreneurs’ corporate identity ; discursive construction; discursive strategies; discourse—historical
analysis method
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